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MEMORANDUM  
 

 

To: Planning Coordinating Committee   

 

Date: September 2, 2009 

 

From: Erin Aleman, Associate Regional Planner    

 

Re: GO TO 2040 Public Engagement Results 

 

 

The main public engagement phase of GO TO 2040ȮɯÛÌÙÔÌËɯɁ(ÕÝÌÕÛɯÛÏÌɯ%ÜÛÜÙÌȮɂ was kicked off 

in June and is now reaching a conclusion.  This memo describes: 

 

¶ Public engagement activities and participation levels  

¶ Promotion methods and media coverage  

¶ Results of public engagement   

¶ Several attachments listing workshops, fairs and festivals attended, kiosk locations, and 

media coverage are included at the end of the memo 

 

The final public engagement meeting will be held on September 10, and the opportunity for 

online engagement will be closed on the same day; the results described in this memo will be 

updated once these activities are complete. 

 

3ÏÌɯÊÖÕÛÌÕÛÚɯÖÍɯÛÏÐÚɯÔÌÔÖɯÞÐÓÓɯÉÌɯÙÌÍÖÙÔÈÛÛÌËɯÈÚɯÈɯÙÌ×ÖÙÛɯÖÕɯÛÏÌɯɁ(ÕÝÌÕÛɯÛÏÌɯ%ÜÛÜÙÌɂɯ×ÜÉÓÐÊɯ

engagement work which will be included as an appendix of the preferred scenario, one of the 

interim pro ducts of GO TO 2040.  

 

ACTION REQUESTED:  Information.  

 

 

  

 

233 South Wacker Drive 
Suite 800, Sears Tower  

Chicago, IL 60606 
 

312-454-0400 (voice) 
312-454-0411 (fax) 

www.cmap.illinois.gov 

http://www.cmap.illinois.gov/
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Public Engagement Activities and Participation Levels 
 

The GO TO 2040 public engagement activities provided a variety of opportunities for 

involvement.  Participants could choose their depth of participation, with options ranging from 

taking a two -ØÜÌÚÛÐÖÕɯÚÜÙÝÌàɯÛÖɯÌß×ÓÖÙÐÕÎɯ", /ɀÚɯÚÊÌÕÈÙÐÖɯÌÝÈÓÜÈÛÐÖÕɯÙÌÚÜÓÛÚɯÐÕɯËÌÛÈÐÓȭɯɯ

Opportunities were available for face -to-face contact at workshops or online participation that 

did not require direct interaction.  

 

Public engagement activities were widely distributed across the region, as shown in the map 

below. 
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The primary public e ngagement tool used during the summer was an interactive software , 

called MetroQuest, that let users experiment with different types of transportation investments 

and development patterns and view the outcomes of these decisions.  The software visually 

ill ustrates the relationships between land use and transportation and depicts the impact of these 

choices on the region.  This software was used at public meetings, on the web, and also in 

stand-alone kiosks.  

 

Public engagement activities during summer 2009 included  the following , each of which is 

described in more detail below : 

¶ Public workshops  

¶ Fairs and festivals 

¶ Kiosks 

¶ Online participation  

¶ Other activities  

 

 
Public workshops 

Over fifty workshops have been held 

ÚÐÕÊÌɯÛÏÌɯÉÌÎÐÕÕÐÕÎɯÖÍɯÛÏÌɯɁ(ÕÝÌÕÛɯÛÏÌɯ

%ÜÛÜÙÌɂɯ×ÙÖÊÌÚÚȮɯÞÐÛÏɯthree more 

scheduled in early September.  A full list 

of these workshops is attached.  In 

addition, several abbreviated 

presentations were done as part of larger 

conferences or events; these included the 

Illinois Hu manities Council on June 30, 

ÛÏÌɯ(ÓÓÐÕÖÐÚɯ#ÌÝÌÓÖ×ÔÌÕÛɯ"ÖÜÕÊÐÓɀÚɯ

annual conference on July 16, at the Will 

County Center for Economic 

Development Board meeting on August 

21, and at several CMAP committ ee 

meetings. 

 

In total , over 1,300 people attended a full workshop, and several hundred others were reached 

through the abbreviated presentations.  Average workshop attendance was 25, with attendance 

exceeding 50 at workshops in Oak Park, Joliet, and "ÏÐÊÈÎÖɀÚɯÚÖÜÛÏɯÚÐËÌȭɯɯ ɯÍÜÓÓɯÓÐÚÛɯÖÍɯ

workshops and attendance at each is attached. 

 

At each workshop, attendees used keypad polling devices to answer several questions 

concerning development patterns, transportation investments, and environmental programs , 

and then used the MetroQuest software to view the impact of their choices on key outcomes 

such as economic performance, land consumption, and traffic congestion.  The workshop 

format allowed participants to set priorities and then explore alternative fut ure scenarios to see 

which policy choices could meet their goals.  After each meeting, workshop attendees were sent 
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a link to the group's scenario that could  be forwarded to friends, family, and co -workers.   A 

video describing the purpose and format of the  workshops is available at: 

http://www.youtube.com/watch?v=xt1MyZJkza4  

 

 

Fairs and festivals 

Staff attended numerous county fairs and other 

public events over summer; a full list of these is 

attached.  At each, CMAP had a booth with 

information about GO TO 2040 and other CMAP 

initiatives.  Brief, two -question surveys were 

distributed to interested passers-by, and more 

than 2,800 completed surveys were received.  

Also, many people stopped by the CMAP booth 

ÛÖɯÈÚÒɯØÜÌÚÛÐÖÕÚɯÖÙɯËÐÚÊÜÚÚɯ", /ɀÚɯÈÊÛÐÝÐÛÐÌÚɯ

but did not complete surveys.  

 

 

Kiosks  

To encourage broad participation in the GO TO 2040 process, kiosks were installed in several 

locations around the region.  A list of locations and  dates is attached.  Following a short 

introductory video (see http://www.youtube.com/watch?v=56FW_iu0Qz4&NR ), the kiosks 

introduced participants to the idea of long -range regional planning and asked them to answer 

two questions concerning development patterns 

and transportation investment (the questions 

were identical to the brief survey distributed at 

festivals).  The kiosk then described the results of 

the choices made on congestion, air quality, and 

fiscal health, and promoted the GO TO 2040 

website as an opportunity for deeper 

involvement.  

 

Based on usage data periodically collected from 

the kiosks, it is estimated that over 20,000 

individuals began kiosk sessions, and 

approximately 12,000 answered both survey 

questions and completed the kiosk session.  The 

kiosks were primarily meant for educational 

purposes, but the responses to the survey 

questions were also collected. 

 

 

 

 

http://www.youtube.com/watch?v=xt1MyZJkza4
http://www.youtube.com/watch?v=56FW_iu0Qz4&NR
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Online participation 

During the public engagement phase, CMAP also had several online public engagement 

opportunities.  An online version of the MetroQuest software used in the public workshops was 

available, and additional analysis of the scenario evaluation process was also available on the 

GO TO 2040 website during  this period.  

 

MetroQuest online software  

The primary mode of online participation 

was the web version of the MetroQuest 

software.  It provides the same options as 

the software used in the public 

workshops, but is designed for individual 

unfacilitated use.  Visitors can explore the 

impacts that development patterns, 

transportation investments, and 

environmental policies have on key 

outcomes, and can compare scenarios that 

they develop to some sample scenarios 

created by CMAP. 

 

Since its launch in late May, this website has received around 2,200 visitors (excluding  visitors 

who do not go beyond the introductory screen).  Over 300 of these visitors have submitted 

ratings for scenarios that they created; other visitors appear to be exploring the software but not 

submitting input.  

 

#ÐÚÛÐÕÊÛɯɁÚ×ÐÒÌÚɂɯÐÕɯÛÏÌɯÜÚÌɯÖÍɯ,ÌÛÙÖ0ÜÌÚÛɯÞÌÙÌɯÖÉÚÌÙÝÌËɯÖÕɯ)ÜÓàɯƖȮɯ ÜÎÜÚÛɯƙȮɯÈÕËɯ ÜÎÜÚÛɯƕƝȰɯ

these corresponded directly to media coverage of the GO TO 2040 process and the online 

software in particular.  The most common locations from which this website has been visited 

were Chicago, Elmhurst, Naperville, and Evanston.  

 

GO TO 2040 website 

During the summer, the GO TO 2040 website, www.goto2040.org , was used to provide more 

ÐÕÍÖÙÔÈÛÐÖÕɯÈÉÖÜÛɯ", /ɀÚɯ×ÜÉÓÐÊɯÌÕÎÈÎÌÔÌÕÛɯÈÊÛÐÝÐÛÐÌÚȭɯɯ ××ÙÖßÐÔÈÛÌÓàɯƕƔȮƔƔƔɯÜÕÐØÜÌɯÝÐÚÐÛÖÙÚɯ

are estimated to have visited this website since June, with a total of over 50,000 pageviews (a 

common metric  to evaluate website usage) during this period.  The most popular content 

ÐÕÊÓÜËÌËɯÛÏÌɯɁ(ÕÝÌÕÛɯÛÏÌɯ%ÜÛÜÙÌɂɯÞÖÙÒÚÏÖ×ɯÚÊÏÌËÜÓÌɯÈÕËɯÛÏÌɯÙÌÚÜÓÛÚɯÖÍɯÛÏÌɯËÌÚÐÎÕɯÞÖÙÒÚÏÖ×ÚȮɯ

described later in this memo. 

 

A technical website was launched on June 10 to provide more ËÌÛÈÐÓɯÈÉÖÜÛɯ", /ɀÚɯÚÊÌÕÈÙÐÖɯ

analysis work.  This website, www.goto2040.org/scenarios, describes each of the alternative 

scenarios created by CMAP, provides the results of internal evaluation of these scenarÐÖÚɀɯ

effects, and also identifies major capital projects that will be evaluated as a later phase in the 

process.  This part of the GO TO 2040 website has attracted 10,000 pageviews since June 10. 

http://www.goto2040.org/
http://www.goto2040.org/scenarios
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The website seems to have attracted 

attention from other parts of the 

country; the most common locations 

from which it was visited are Chicago, 

New York, Naperville, and 

Washington DC. 

 

 

 

 

 

 

 
 

 

Other activities 

A series of design workshops occurred in the spring  and summer to ɁÛÙÈÕÚÓÈÛÌɂɯÏÖÞɯÙÌÎÐÖÕÈÓɯ

scenarios might affect local communities.  With the help of several architecture and design 

firms, i llustrations were created for a number of communities across the region to show how 

alternative scenarios would affect 

particular sites within these 

communities.  Several of the resulting 

illustrations are shown on the 

following page , and the full results of 

these workshops are available online at 

http://www.goto2040.org/scenarios/des

ignworkshops/main/ .  

 

 

 

 

 

 

 

 

 

 

 

 

http://www.goto2040.org/scenarios/designworkshops/main/
http://www.goto2040.org/scenarios/designworkshops/main/
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Additionally, a series of six posters was created to drive interest in the GO TO 2040 process.  

These were displayed on several Pace bus routes and also distributed to partner organizations 

for their use.  In total, approximately 10,000 posters are estimated to have been displayed this 

summer.  These posters can be viewed at: 

http://www.goto2040.org/blogs/blog.aspx?id=15338&blogid=618 

 

 

http://www.goto2040.org/blogs/blog.aspx?id=15338&blogid=618

